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a wide range of dining. Northpark combines contemporary architecture and
design with next generation technology and unmatched Southern charm.
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PROPERTY INFO

BUILT 1984
REDEVELOPED 2019
STORES 120

TOTAL CENTER GLA 984,000 SQ. FT.
ANNUAL VISITORS 3.1 MILLION
PARKING SPACES 4,859

RIDGELAND, MS

Ridgeland has been named one of the 100 Best Places
to Live by MONEY magazine

AREA INDUSTRY LEADERS

Entergy, Sanderson Farms, Nissan, Levi & Ingalls
Shipbuilding

EASY ACCESS

to |-55, I-20, and highways 220, 463 & 51

10 Miles

North of Downtown Jackson

202,903

Employees within 10 miles

43,053

Vehicles passing daily
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Retail Mix

SHOPPING

Yoeck VISTORIAS  Byckiec®  AEROPOSTALE

Bath&BodyWorks @ Dillards  #M JCPenney zumiez  Foot Locker

Lids rzintow
DINING
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QA ESCAPE Stir Frye% = () AuntieAnne’s'
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Demographics

3-MILE 5-MILE 10-MILE LB :
POPULATION 48,801 92,269 247,071 : g
TOTAL HOUSEHOLDS 22,096 40,327 102,443 I et

AVG. HOUSEHOLD INCOME $74,190 $90,823 $85,460
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HOUSEHOLDS & EDUCATION
RIS D 2.3 64,860 65.8%
AVERAGE HOUSEHOLDS ARE MARRIED
HOUSEHOLD SIZE WITH FAMILIES HOUSEHOLDS
kst illi
138,509+ High School Graduate Stlmated 30]_ m_l Oﬂ
205,526+ Bachelor's Degree
139,096+ craduate Degree Shoppers per yeal.
$157,275 Family Income $3.01 Billion annually reported spent on Retail Expenditure within a
10-mile drive
RACE & ETHNICITY
10-MILE RADIUS
48.4% white .
45.3% African American AGE 95 1% Sk
25.1% 1%
6.3%  Other 10-MILE RADIUS 20.6%

UNDER 19 20-34 35-54 99+



Placemaking

Customization,
Localization &
Curation

Context and details are important
Destination-worthy public spaces
Custom artwork & FF&E

Partnered with local artists & artisans
Customized music lists




lenant Marketing

Northpark features a full service Marketing team to develop and execute stra-
tegic Marketing campaigns and programs from community events to public
art installations to public relations to increase sales, traffic and visibility at
the center.

— DIGITAL & SOCIAL

Inclusion on property website and directories.

Regular social media posts on property social media
channels with paid support when applicable.

Opportunity to include info (offers, events, promotions) in
monthly e-newsletter.

— PUBLIC RELATIONS

Press releases coordinated with tenants, released in con-
junction with paid social posts.

Strong relationships with local media and influencer who
can offer turnkey services.

— ADVERTISING

General campaigns for center brand awareness across
digital, social, print and sponsorships.
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ART KIXCON

HOLIDAY PROGRAMS

Community

Programming & 100+ 6+ 20+

ANNUAL CENTER SIGNATURE EVENTS MEDIA STORIES
S ® l I : l ACTIVATIONS PER YEAR PER YEAR
INTERACTIVE GAMING WALL FASHION SHOWS  GALENTINE'S DAY VALENTINE PARTY
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By The Numbers

FACEBOOK

1 1 ,400"' Page Likes
1 25,000"' Reach

INSTAGRAM

3 y 7 00 * Total Followers
54,000+ rencH

P AN ICONIC EXPERIENCE

WEBSITE

1 0,000 + Average Monthly Sessions
1 4,000 + Average Monthly Page Views

EMAIL

96,000 + Total Subscribers

SMS

3 9, 500 + Total Subscribers

NORTHPARK

#COMETOGETHER



Environmental,
Social &
Governance

OUR COMMITMENT

At Northpark, we honor our connection to the community and the environment, recognizing
blessings and generously sharing resources with others. Our management team at Trade-
mark Property strives to be stewards of sustainability across their portfolio of properties
by collaborating with stakeholders at all levels.

LED is highly energy efficient technology.
The widespread use of LED lighting has the
greatest potential impact on energy savings,
and we’re proud to have over 2,000 LED lights
installed. Solar panels also deliver energy
from our rooftops.

This is a crucial component to centralizing
property infrastructure. Our operations run
efficiently to monitor ventilation, lighting,
energy, fire, security systems and more.

We make recycling easy for our tenants and our customers.
All recyclables are placed in a single bin for recycling.

We will have several new stations to supply electricity
for electric cars and plug-in hybrids in the upcoming
year.

S

Cardboard recycling minimizes waste and improves the
overall hygiene of the environment. It also helps conserve
natural materials. Over 250 tons of waste are recycled per
year at Bridgewater Commons.
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Upper Level
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Lower Level
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LEASING

ROCKY MCMURTRAY
415.531.0909
RMCMURTRAY@PACIFICRETAIL.COM

STEPHEN CASSELLA
201.694.3210
SCASSELLA@PACIFICRETAIL.COM

MITCH SPENCER

708.250.0978
MSPENCER@PACIFICRETAIL.COM

LOCAL LEASING

JAMES MCGEE
601.862.3854
JMCGEE@VISITNORTHPARK.COM

MAGGIE PAWELEK
630.816.4110
MPAWELEK@PACIFICRETAIL.COM

NORTHPARK

© © @shopnorthparkms
610.863.2300 | visitnorthpark.com
1200 E County Line Rd

Ridgeland, MS 39157
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PRCP strategically leads over $3 hillion and 24 million square feet in
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